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STT | Giai Tén dé tai GVHD Ho va tén Khéa Khoa/Vién MSSV
Céc nhan t6 tac dong dén hiéu qua hoat dong clia doanh nghiép théng qua hé théng ké toan s D?ng.Thg. ThuY‘ADu'ofng 47__|Khoa KE toe{m 31211022879
1 A ) - , A S\ pia Lé Hoang Oanh Lé Thi Minh Hién 47 Khoa Ké toan 31211026930
quan tri: bang chirng thirc nghiém tai Viét Nam. = —
Nguyén Anh Thu a7 Khoa K& todn 31211021984
Phan Hoang Chiéu Anh 48 Khoa Ngan hang 31221021731
INTERNATIONALIZATION AND GEOPOLITICAL RISK: IMPACTS ON BANK PROFITABILITY AND ) T0 Thuy Thuc Nghi . 48 _|Khoa Ngan hang 31221020747
2 A RISK Pham Khanh Duy  [Nguyén Song Minh Nguyét 48 |Khoa Ngan hang 31221022759
Trinh Bdo Tam 48 |Khoa Ngan hang 31221022343
Nguyé&n Huynh Bao Tram 48 Khoa Ngan hang 31221022217
GIAM HANH VI TIEU DUNG NGAU HUNG TREN NEN TANG LIVESTREAM: NGHIEN CU'U TAI . Neuyen Hoang Phuc 48 _|Khoa Quan tri 31221023675
3 A TP. HO CHI MINH Nguyén Quang Anh |Luong Bich An 48 Khoa Quan trj 31221020204
' Tran Diém Quynh 48  |Khoa K& toan 31221023596
President Ho Chi Minh’s diplomatic strategy “Firm in objectives, flexible in strategies and o Nguysn D?y Ha: - 48 Khoa K!nh doanh q“‘ic t?, . Market!ng 31221022839
4 A . . Pham Thij Kién Nguyén Dang Cam Tu 48 Khoa Kinh doanh quéc té - Marketing 31221026619
tactics” and sustainable development — — — =
Ngo Tran Kim Thoa 47 Vién Dao tao quoc té 31211023579
Pao Viét Hoang Giang 48 |Khoa Toén - Théng ké 31221022743
5 A Impact Of Economic Policy Uncertainty On Dividend Payout Of Vietnamese Listed Firms: BUi Thi L& Tha Truong Van Nién 48 Khoa Toan - Théng ké 31221023097
Does Stock Liquidity Matter? S v Dao Bli Hwong Thuy a7 Khoa Cong nghé thong tin kinh doanh 31211027675
Pang Ngoc Ai Chau 48 Khoa Toan - Théng ké 31221026844
Neuv&n Thi Han V6 Van Trung a7 Khoa Tai chinh 31211024551
6 A |ESG Factors and Foreign Direct Investment inflows: Evidence from ASEAN countries guy Nhérﬁ & H® Pham Kim Ngan 48 Khoa Tai chinh 31221025912
Trinh Quéc Anh 48 Khoa Tai chinh 31221023136
Lé Thi Thu Hoa 48 Khoa Cong nghé thong tin kinh doanh 31221026582
Motivation and Barriers to Green Technology Adoption Intentions: A Perspective from Ho . , R Pf’am. Tran Van Khuong 48 Khoa Corlmg ngheﬂthor}g tin kinh doanh 31221026882
7 A L . Nguyén Thao Nguyén [Lé Thj Kim Trang 48 Khoa Todn - Thong ké 31221023462
Chi Minh City Young Consumers " — - YT —
Dang Thi Minh Ngoc 48 Khoa Cong nghé thong tin kinh doanh 31221022255
D6 Thu Hwong 48 Khoa Tai chinh 31221027073
Hoang Lan Anh 49 Khoa K& toan 31231025466
Phan tich cdc nhan t6 anh hudng dén y dinh s dung thung G rac hitu co tai nha trong béi T Gia Cudng 49 |Khoa K& todn 31231020319
8 A |c&nh bién d&i khi hau dén tir dau chan carbon cla réac thai thy'c pham trén dia ban thanh Tran Ha Quyén V6 Cong Anh Tuan 49 |Khoa K& toan 31231025761
phd H8 Chi Minh Tran Lién Phuong Truc 49  [Khoa K& toan 31231021727
Lé Phan Khanh Vy 49 Khoa K€ toan 31231022404
M@i hé giita Anh hud (a doanh nghiép va St d ic cO hé hé tro kiém tod .
g | a [VO'9uannceira Anh hong cua doanh NENIEP Va S dung cac cong nghe NO trgiem toan Pham Tralam  |Pham Quang Huy 47 |Khoa K& toan 31211022762
(CAATs): Nghién cltu vai tro trung gian cta Y dinh st dung CAATs
ESG Factors and Firm Performance: The Case of Countries Engaged in the Paris Agreement N ’ H? PhamNKlm Ngan 48 Khoa T?! Chl,nh 31221025912
10 A . Phung Blrc Nam Trinh Quoc Anh 48 Khoa Tai chinh 31221023136
on Climate Change po— ~
V0 Van Trung 47 Khoa Tai chinh 31211024551
Dwong Minh Phuéc 49  |Khoa Kinh doanh quéc té - Marketing 31231023484
The influence of perceived CSR on purchasing behavior: A study of Gen Z consumers in the . A . Le-‘AThu\‘/ Ba? Kharlh 49 Khoa K!nh doanh qU(jc ti - Market!ng 31231023742
11 A . . o ) Pinh Tién Minh Tran Ha Thao Nhién 49 Khoa Kinh doanh qudc té - Marketing 31231024759
cosmetics industry in Ho Chi Minh city. — — - —— -
Phan Thién Qué Anh 49 Khoa Kinh doanh quéc té - Marketing 31231020372




Tran Nhu Quynh 49  [Khoa Kinh doanh qudc té - Marketing 31231024093

DO GREEN INNOVATIONS, RENEWABLE ENERGY AND GOVERNMENT FINANCIAL Pham Huynh Bao Tram 48 _ |Khoa Tai chinh 31221021321

12 EXPENDITURE PROMOTE SUSTAINABLE ECONOMIC GROWTH? EMPIRICAL EVIDENCE FROM |  TirThiKim Thoa | ~8uyén L& Anh Thu 48 |Khoa Tai chinh 31221021969

OECD Du'cm~g Mai Khanh Linh 48 Khoa Tai chinh 31221021277

Nguyén Lé Phwong Thao 48 Khoa Tai chinh 31221021049

13 INVESTIGATING THE IMPACT OF GREEN FINANCE ON SUSTAINABLE INDUSTRIALIZATION IN Tt Thi Kim Thoa Trang~Lé Minh I-!éu 47 Khoa Tai chinh 31211023276

OECD COUNTRIES: EXPLORING THE MODERATING ROLE OF GREEN INNOVATION : Nguyén Trong Bang 47 Khoa Tai chinh 31211025826

Ung dung Al dé phan tich tac dong clia chién lwgc dinh gia dong dén hanh vi tiéu dung bén . Le Vu:UyeT\ Ph”'f"g 49 |Khoa C?.ng rllghe thong tin kinh doanh 31231025809

14 N A, Y, . . A s N a Hoang Anh Nguyén Minh Man 49 Khoa Tai chinh 31231023376

vitng: Nghién clru trén cac nganh hang tiéu dung tryrc tuyén tai Viét Nam = — - - — -

VO Huynh Yén Nhi 49 Khoa Kinh doanh quéc té - Marketing 31231022772

is NGHIEN cU'U ~T/&c PONG CEJA GIA TRI CAM I\’lH/?\N XANH VA TFEACH NHIEMAX/:\ HOI CL’J/i | Nauyén viet Bing Nguy§n Thi Bich Tram 48  |Khoa Quan tri 31221025481

DOANH NGHIEP TRONG VIEC TAO DUNG GIA TR| THUONG HIEU XANH THONG QUA YEU TO Nguyén Hoang Minh Anh 48 Khoa Quan tri 31221023951

Nguyén Hoang Khanh vy 48 Khoa K€ toan 31221020607

16 FACTORS AFFECTING THE INTENTION TO APPLY TECHNOLOGY IN ACCOUNTING ATSMALL |\ 0 oo 1::: mf;nhhil::fgdng T j: E:Z: i:“ :::: igiigiigii
AND MEDIUM ENTERPRISES IN HO CHI MINH CITY ———° —

Nguyén Thi Khanh Linh 48 Khoa Ké toan 31221026789

Tran Ngoc Thw 48 Khoa K& toan 31221022952

Nguyén Huynh Yén Nhi 48 Khoa Luat 31221024156

17 M\CA) H‘I’NH THONQ DONG "HEJB AND SPOKE" TRONG PHAP LUAT CANH TRANH EU - MOT $O Mai Nguyén Diing Déng L& Uyén Nhi 48  |Khoa Lujt 31221025754

HAM Y CHINH SACH CHO VIET NAM Lé Tran Nhu Thuét 48 Khoa Luat 31221026135

Nguyén Ngoc Nhu Y 48  |Khoa Lujt 31221026562

Lé Mai Quynh 48 Khoa Tai chinh 31221021604

Environmental, Social, and Governance (ESG) Performance and Foreign Direct Investment . Hoar]g YeAn Nhi 48 Khoa T?! Ch',nh 31221021209

18 . ) . . Lé Thi Phuong Vy  |Ta Bao Han 48 Khoa Tai chinh 31221020102
(FDI): Empirical evidence in Asia — - ——

Tran Minh Hanh 48 Khoa Tai chinh 31221020020

D6 Nhat Linh 48 Khoa Tai chinh 31221021567

Nguyén Lan Anh 49  |Vién Pao tao qudc t& 31231020568

Tran V6 Bao Ngoc 49  |Vién Pao tao qudc t& 31231020617

19 CAC YEU TO ANH HUONG DEN SU THAM GIA TAY CHAY CUA NHONG NGU'OI TRE VIET NAM L& Anh Dtrc Nguy&n Lé Thao Nhi 49  |Vién Dao tao quéc té 31231024310

Poan Phuong Anh 49  |Vién Pao tao qudc t& 31231023021

Nguyén Minh Thy 49  |Vién Pao tao qudc t& 31231020332

Lam Quédc Vinh 49  |Khoa Kinh doanh quéc té - Marketing 31231024926

Exploring the impact of corporate social responsibility (CSR) initiatives on consumer loyalty Poéng Tiéu Van 49 Khoa Kinh doanh qudc té - Marketing 31231024184

20 in the FMCG sector (based on the SOBC framework): The role of brand passion and brand Pham Ngoc Thién Quynh 49 Khoa Kinh doanh quéc té - Marketing 31231025771

advocacy Nguyén Minh Thi 49  |Khoa Kinh doanh quéc té - Marketing 31231023620

Nguyé&n Diém Quynh 49  |Khoa Kinh doanh quéc té - Marketing 31231022696

Trinh Xuan Anh Vii 48 Khoa Tai chinh 31221020249

21 CAN GREEN FINANCE AND NATURAL RESOURCES UNLOCK ECONOMIC RESILIENCE : A Nguyén Thi Héng H6 Nhat Tra 48 Khoa Tai chinh 31221026708

FOCUS ON ASEAN'S ECONOMY Nham Lwong Tran Thanh Théo 48 |Khoa Tai chinh 31221026130

Nguyén Thj Van Khanh 49 Khoa K€ toan 31231020910

Trinh Ngoc Cac 48 Khoa Cong nghé thong tin kinh doanh 31221020331

22 Rerouting Airline Passengers of Canceled Flights with Genetic Algorithms Déng Ngf_)c Hoang DéThi MV}KhénP} — 48 Khoa C{)ng ngh% thc:)ng tin k?nh doanh 31221024404

Thanh Tran Nguyén Thao Nguyén 48 Khoa Cong nghé thong tin kinh doanh 31221023350

Nguyé&n Van Phi Yén 48 Khoa Cong nghé thong tin kinh doanh 31221021785




Lé Phwédc Toan 48 Khoa Tai chinh 31221022128
23 IMPACT OF CARBON EMISSIONS ON DEFAULT RISK IN EAST ASIA: THE MODERATING ROLE Pham Quynh Phuong Anh 48 Khoa Tai chinh 31221024480
OF ESG PERFORMANCE AND GREEN INITIATIVES Doan Thi Ngoc My 48 Khoa Tai chinh 31221024022
Nguyén Thi Héng Nhung 48 Khoa Tai chinh 31221025695
Dwong Hoang An 49  |Khoa Kinh doanh quéc té - Marketing 31231022225
Willing to pay for quality personalization? Hyper-personalization — fashion sustainability ) o ) Nguysn Th',en Nha\n 49 Khoa K!nh doanh quc:c t?, . Market!ng 31231023192
24 R L . . . Pinh Tién Minh Nguyéen Khanh Toan 49 Khoa Kinh doanh quoc té - Marketing 31231024227
through co-creation, digital clienteling and transformation in Vietnam = - — -
BUi Thanh bat 49 Khoa Kinh doanh quéc té - Marketing 31231021606
Pham Ngoc Thanh Binh 49  [Khoa Kinh doanh qudc té - Marketing 31231024768
Study About The Impact of Blockchain Technology Application in Traceability on Gen Z’s '(If?;nl-:i':é':':\lug‘g:g 2: EEZ: i::: 32::: ZEZE :Z m::t:::i ;E;igizizz
25 Intention to Purchase Green Food in Ho Chi Minh City: The Moderating Role of Brand Hoang Clru Long - - — - — -
Familiarity Tran Thi Thanh Van 48 Khoa Kinh doanh quo’c te’ - Marketing 31221024519
Truong Thi Chdu Anh 48 Khoa Kinh doanh quéc té - Marketing 31221025151
Huynh Danh Thai 49 Khoa Tai chinh - Ngan hang 31231027006
Nguyén Khanh Ha 49 Khoa Tai chinh 31231026986
26 HEIGHTENED GEOPOLITICAL RISK: DO FIRMS SHIFT FOCUS TO ESG? EVIDENCE FROM ASIA H® Thu Hoai V0 Thi Ngoc Nguyén 49 Khoa Tai chinh 31231026783
Nguyén Thanh Phuong 49 Khoa Tai chinh 31231023771
Poan Diém Thuy Pan 49 Khoa Tai chinh 31231021338
. THE IMPACT OF THE GLOBAL MINIMUM TAX ON ATTRACTING FOREIGN DIRECT Nguyén Kim Quyén ?g"’\ly;';g:’NTgho”cE;:g 22 Ex: ;:: z:::: zg:z ;ﬁ:igig?:g
INVESTMENT IN VIETNAM = — - T~ -
Nguyén Pham Hong Tam 49 Khoa Kinh doanh qudc té - Marketing 31231026938
Nguyén Dwong Oanh 49 Khoa K& toan 31231023769
28 FACTORS AFFECTING AUDIT ASSISTANT'S INTENTION TO RETIRE: EMPIRICAL STUDY IN Nguy&n Thi Phuong gi:"fﬂTSLr;’nZ”ye" 22 E:g: iz :Z:: iﬁ:igiﬁ:é
SINGLE AUDIT FIRMS ESTABLISH IN HO CHI MINH CITY Hong — < —
Lé Dat Thang 49 Khoa Ké todn 31231024068
Nguyén Thanh Trung 49 Khoa Tai chinh 31231025145
Nguyén B3o Tram 49  |Khoa Kinh doanh quéc té - Marketing 31231026445
29 BRIDGING ONLINE AND OFFLINE EXPERIENCES: THE ROLE OF EXPERIENTIAL MARKETING IN L& Thi Hang Minh Nguy%n Cong Minh 49 Khoa Kinh doanh quéc té - Marketing 31231026992
MARKET TOURISM ’ Nguyén Hiru Minh Duy 49  |Khoa Kinh doanh quéc té - Marketing 31231022199
V6 Phuéc Khdi Nguyén 49  |Khoa Kinh doanh quéc té - Marketing 31231026433
Tran Thién Ngan 48 Khoa Quan tri 31221020571
The Hidden Architecture of Workplace Well-Being: How Psychosocial Safety Climate Shapes . , Tru‘wh Ngoc Anh,Mmh - 48 Khoa Qu?n tr¥ 31221020352
30 ) Lé Thanh Truc Huynh Chung Bao Nghi 48 Khoa Quan tri 31221020879
Employee Mental Health in Modern Workplace - ——
Poan Ngoc Anh Thu 48 Khoa Quan tri 31221023390
Nguy&n Quynh Thy 48 Khoa Tai chinh 31221023400
Nguyén Ngoc Thién 49 Khoa Cong nghé thong tin kinh doanh 31231021200
31 APPLICATION, COMPARISON AND PERFORMANCE OPTIMIZATION OF LSTM, RNN, AND GRU Nguyén Quéc Hing BUi Pham Ha An 49 Khoa Quan tri 31231025432
IN STOCK PRICE PREDICTION Pham Ngoc Uyén Nhi 49 Khoa K€ toan 31231024698
Nguy&n Phuong Anh 49  |Vién D8i méi sang tao 31231021095
Nguyén V& Kiéu My 48 Khoa Ngan hang 31221021283
32 LITERATURE REVIEW ON TRENDS AND PROSPECTS OF GREEN ACCOUNTING DEVELOPMENT Nguyén Thi Phudce TUr Minh Ky 48 Khoa K& toan 31221020280
IN THE PERIOD 2000 - 2004: GLOBAL PERSPECTIVE ' Tran Thi Thanh Truc 48 Khoa K€ toan 31221021323
Huynh Gia bé 48 Khoa K& toan 31221020540
Nguyén Thanh Truc 48 Khoa Tai chinh 31221021836
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Kiéu Chinh 48 Khoa Tai chinh 31221023958
34 Applying machine learning approaches to determine loan default events: A comparison with Nguy@n Manh Tusn Pham Poan Xuan Duyén 48 Khoa Tai chinh 31221021921
basel committee recommendations. ) Ha Thi My Quyén 48 Khoa Tai chinh 31221026607
Pinh Tan Loc 48  |Vién D6i mdi sang tao 31221020226
Addressing Data Imbalance in Insurance Fraud Prediction Using Sampling Techniques and % .. Le‘ADI Kh‘an.h - 47 Khoa Ki,r.]h tfe, - 31211022518
35 Robust Losses Do Nhu Tai Tran Th! Kim Chi 48 Vién Dc3| mdi sang tao 31221026465
Nguyén Thij Thanh Huong 48  |Vién D6i mai sang tao 31221025560
Hoang Quynh Anh 48  |Vién D&i mdi séng tao 31221020536
36 Tﬁ:l CHINH XANH V;A VA’I TRO\TRO’NG (EIAM\THII?AU SUY THOAI MOI TRUONG VA NGHEO POl LE HONG HANH 48  |Khoa Tai chinh 31221024368
NANG LUOQNG: PHAN TICH TU GOC BQ TOAN CAU Vi Minh Chién 47 Khoa Tai chinh 31211021615
Ding Nguyén Anh Nguyén 49  |Khoa Kinh doanh quéc té - Marketing 31231022486
37 | o roencoume e e cic ik s oo v 0o | i ons (SEMERE | b oot € tieing i
cUA GEN Z VA CAC THE HE TRUGC Ngoc — . . —— -
Nguyén Tran Ngoc Han 49 Khoa Kinh doanh quéc té - Marketing 31231024360
Huynh Lé Anh Kim 49  |Khoa Kinh doanh qudc té - Marketing 31231024295
V& Tran Lam Anh 48 UEH Mekong 31221570446
38 MODELING WORLD GOLD PRICE BY DEEP LEARNING METHODS laDuybong  an Vi€tAnh 48 JUEH Mekong 31221570040
Nguyén Lé Nhuw Ngoc 48 UEH Mekong 31221570490
Nguyén Hoang Thai 48 UEH Mekong 31221570491
Phiing Thdo Quynh 48  |Khoa Kinh doanh quéc té& - Marketing 31221025012
A Study On The Factors Influencing Sustainable Entrepreneurship Intentions Among UEH o e Tiucn.g H?al Anh Thu 48 Khoa K!nh doanh q“‘ic t?, ~ Market!ng 31221025993
39 Students DO Thj Hai Ninh H6 Th~! Quynh Nga 48 Khoa Kinh doanh quo’c tg - Marketing 31221026429
Nguyén Thanh Huong 48 Khoa Kinh doanh qudc té - Marketing 31221026899
Db Thi Thao Uyén 48 |Khoa Kinh doanh quéc té - Marketing 31221026890
MONETARY POLICY UNCERTAINTY AND CORPORATE INVESTMENT: IS THE INVESTMENT
40 BEHAVIOR OF ENERGY FIRMS MORE SENSITIVE UNDER FINANCIAL CONSTRAINTS AND Pham Quynh Phwong Anh 48 Khoa Tai chinh 31221024480
HEIGHTENED UNCERTAINTY?
| o [Pk THCoOnG oo o koo, com oo | R e | B
CHINH VA TIEU THU NANG LUQNG TAI TAO: BANG CHUNG TU CAC QUOC GIA ASEAN+6 ’ ’ , -
Phan Thu Nga 48 Khoa Quan trj 31221025911
Ngd H6 Minh Khanh 48 Khoa Quan tri 31221570137
MOI QUAN HE GIT’A HOI CHYNG FOMO, KHUYEN MAI BAN HANG, PONG CO' CAM XUC VA Phan Doan Phudc Dat 48  |Khoa Quan tri 31221570143
42 HANH VI MUA HANG NGAU HI'NG TRU'C TUYEN CUA NGUOI TIEU DUNG TAI TP. HO CHI V& Thanh Tric Nguyén Tan Tai 48  |Khoa Quan tri 31221570093
MINH V{i Xuan Viét 48 Khoa Quan tri 31221570127
Nguyén Duy Loc 48 Khoa Quan tri 31221570141
Nguyén Thi Anh Minh 48  |Khoa Kinh doanh qudc té - Marketing 31221023437
RESHAPING DIGITAL LITERACY: HOW DOES HERDING BEHAVIOR MANIPULATE CONSUMERS' . Nguyén Minh Han 48 _|Khoa Kinh doanh quoc té - Marketing 31221020624
43 E-COMMERCE DECISION-MAKING? Ha Quang An V?.Le.'Al'hahh Nhan 48 Khoa K!nh doanh qucjc ti - Market!ng 31221024661
BUi Diéu Linh 48 Khoa Kinh doanh qudc té - Marketing 31221022556
Nguyén Thj Thu Thao 48  |Khoa Kinh doanh qudc té - Marketing 31221026197
HOW GREEN ADVERTISING DRIVES GEN Z'S GREEN PURCHASE INTENTION IN HO CHI MINH . . |vanBoan Boan Trang 48 _|Khoa Quan tri 31221021369
44 X Phan Quéc Tan Nguyén Thi Mai Phuong 48 Khoa Quan tri 31221023098
CITY’S F&B SECTOR - - -
Duwong Ngoc Phuong Nhi 48 Khoa Quan tri 31221020648




Lé Tran Minh Ngan 48 Khoa Quan trj 31221020639
45 STRESS OR SUCCESS? UNVEILING THE DUAL IMPACT OF WORKPLACE AND PERSONAL Nguy(é:n NTt Huong Tra 48 Khoa Quan tri 31221021170
PRESSURES ON EMPLOYEE'S WELL-BEING AND PERFORMANCE IN THE BANKING INDUSTRY Nguyén Truong Thuy Hién 48 Khoa Quan tri 31221025813
Pao Ngoc Hung Khoa Quan tri 31221021462
Nguyén Pham Hoang Nhi 48  |Khoa Kinh doanh quéc té - Marketing 31221023657
CONSUMERS’ ATTITUDE AND BEHAVIORAL INTENTION TOWARD GREEN CONTENTS: ROLE HuYnh T_h:Iy VY - 48 Khoa K!nh doanh qucjc ti - Market!ng 31221025997
46 OF GREENFLUENCER MARKETING Hoang Tién Hgng YlnhA 48 Khoa K!nh doanh qugc t(i - Market!ng 31221025223
Truwong Nguyén Bao Han 48 Khoa Kinh doanh quéc té - Marketing 31221026045
Nguyé&n Ngan Trang 48  |Khoa Kinh doanh qudc té - Marketing 31221024874
Tran Xu Kin 49  |Khoa Tai chinh 31231026053
. CORPORATE RISK TAKING, R&D INTENSITY AND CLIMATE VULNERABILITY: PROACTIVE Tran Thi Hai Ly zZZy\gstT:?;fi S;i:gng j: E:g: ;‘zg;'t;ho"g ké z ﬁigig;gz
STRATEGY FOR CLIMATE HAZARDS : SLELLL =2
Nguyéen Truong Son 49 Khoa Tai chinh 31231022745
Nguyén Hoang yén 49 Khoa Tai chinh 31231026258
48 ESG AND BANK’S COST OF CAPITAL: A COMPARATIVE NON-LINEAR ANALYSIS OF Doan Anh Tusn Nguyén Chi Tin 48 Vién Pao tao quéc té 31221025644
DEVELOPED AND DEVELOPING ECONOMIES Tran Anh Tuan 48 Vién Dao tao qudc té 31221020600
The State's Role in Managing investment activities under the Public - Private Partnerships in . . PhamﬁQuo.c Huly — 48 Khoa Lu?t 31221023232
49 . . Mai Nguyén Diing  [Nguyén Thij Khanh Tram 48 Khoa Luat 31221025441
Domestic solid waste management n =
Phan Ngoc Han 48 Khoa Luat 31221023496
Tran Hoang Khanh Thy 49 Khoa Tai chinh 31231027338
5 AN INVESTIGATION INTO TOURISTS' BEHAVIOR TO USE AI-ENABLED TECHNOLOGY FOR Hoang Ciru Long Egﬁzz: Sg::g ?::c — 22 Ex: TQalJéc:'t::' ;ﬁ:ig?:i;
ENHANCED VALUE CO-CREATION IN TOURISM: AN APPLICATION OF THE UTAUT2 MODEL. = — - -
Nguyén Huwong Giang 49 Khoa Quan tri 31231027356
Tran Phan Thién Phic 49 Khoa Tai chinh 31231020260
Nguyén H6 Quynh Anh 48  |Khoa Kinh doanh qudc té - Marketing 31221020251
51 REDUCING CUSTOMER ANXIETY IN CROSS-BORDER E-COMMERCE: INVESTIGATING THE Hoang Thu Héng Tran Xuan Truc 48 Khoa Kinh doanh quéic tét - Marketing 31221020063
ROLE OF SCOR MODEL FACTORS AND PERCEIVED TECHNOLOGICAL INNOVATIVENESS Trwong Hoang Thi 48 Khoa Kinh doanh quoc té - Marketing 31221025513
Pham Phu Phudc 48 |Khoa Kinh doanh quéc té - Marketing 31221025479
Huynh Thu Hién 48 Khoa Tai chinh 31221024829
AN IN-DEPTH ANALYSIS OF THE INFLUENCE OF CROSS-OWNERSHIP STRUCTURES ON THE Truong Thi Quynh Nhu 48 Khoa Tai chinh 31221023238
52 ELEVATION OF ENVIRONMENTAL, SOCIAL, AND GOVERNANCE (ESG) PERFORMANCE Hoang Viét Huy Nguyén Thuy Tric 47 Khoa Tai chinh 31211021522
AMONG U.S. CORPORATIONS Phan Xuan Truc 48 Khoa Tai chinh 31221021986
Nguyén Hong Nhung 49 Khoa Tai chinh 31231025679
Lé Than My Kiéu 46 Khoa K& toan 31201020432
MAXIMIZING JOB OPPORTUNITIES THROUGH PERSONAL BRANDING MANAGEMENT: Nguyén Thi Hong DPinh Ngoc Ha 48 Khoa Quan tri 31221023293
53 UNVEILING THE STRATEGIC INFLUENCE OF SOCIAL MEDIA PRESENCE, SELF-PERCEIVED, AND Nhén'.1 Huynh Thi My Tra 48 Khoa Ng’én hang 31221021901
PERSONAL SKILL IN THE DIGITAL ERA Phan Sy Nguyén 48 Khoa Ké toan 31211024175
BUi Anh Tuyét 49 Khoa Kinh t& 31231027842
Nguyén Thi Hai Yén 48 Khoa Tai chinh 31221024145
ESG AND FINANCIAL PERFORMANCE: EXPLORING THE IMPACT ON ENVIRONMENTALLY Phan Thién Phat 48 _ |Khoa Tai chinh 31221021147
54 SENSITIVE INDUSTRIES Ttan Quan.gA’Huy 48 Khoa T:\a! chllnh 31221020847
Lé Trung Hiéu 48 Khoa Tai chinh 31221021549
VO Thi Xuan Nhi 48 Khoa Tai chinh 31221020756
Tran Hoang Phuong 48 Khoa Kinh t& 31221025251




Nguyén Ngoc Van Anh 48 Khoa Kinh t& 31221023202
55 DETERMINANTS OF CARBON EMISSION: EVIDENCE FROM 9 ASIAN COUNTRIES V6 Tat Théng Vi Thi Thu Quyén 48 Khoa Kinh t& 31221023207
Lé Quéc Trung 48 |Khoa Kinh té 31221036838
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Ly Tran My Tién 48 |Khoa Kinh doanh quéc té - Marketing 31221021364

CRACKING THE CODE OF ELECTRIC VEHICLE ADOPTION: DRIVING A FUTURE THROUGH THE Pham Huy Bao 48 Khoa Kinh doanh quéc té - Marketing 31221025970

177 VALUE-BELIEF-NORM THEORY AND THEORY OF PLANNED BEHAVIOR IN XANH SM'S LAST Duong Ngoc Hong Nguyén Phuong Nghi 49 Khoa Kinh doanh quéc té - Marketing 31231023940

MILE DELIVERY IN VIETNAM Pham Bao Chi 48 Vién Dao tao quéc té 31221025971

Huynh Ngoc Uyén Chi 49  |Khoa Kinh doanh quéc t& - Marketing 31231025739

THE MODERATING EFFECT OF CIT AVOIDANCE IN THE RELATIONSHIP BETWEEN ESG Huynh Pham Khanh Ngoc 49 |Khoa Ké todn 31231023959

178 DISCLOSURE AND FIRM PERFORMANCE: EMPIRICAL EVIDENCE FROM LISTED COMPANIES | Nguy&n Thi Thu Hign |H03ng Bao Long 49 |Khoa K€ todn 31231027694

WITHIN SOUTHEAST ASIAN REGION Huynb Minh Nhat 49 Khoa Ké foan 31231022770

Nguyén Hoang Duy 49 Khoa Quan tri 31231023954

Nguyén Khanh Ha 49 Khoa Tai chinh 31231026986
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188 THROUGH TIKTOK LIVE STREAMING: THE CASE OF ONE-COMMUNE-ONE-PRODUCT (OCOP) Nguyén Tran Phudc |Tran Hiéu Ngan 48 Khoa Kinh doanh quéc té - Marketing 31221020745
PRODUCTS Pham Nguy&n Anh Thi 48  |Khoa Kinh doanh quéc t& - Marketing 31221020771
Trwong Thi My Thanh 48  |Khoa Kinh doanh qudc té - Marketing 31221024089
Bui Nguyén Nhat Huan 48  |Khoa Ngéan hang 31221024483
189 Tac dong cla thué xanh dén hanh vi tiéu dung xanh cta sinh vién trén dia ban TP.HCM Tran Trung Kién Ngl\Jyen Truong Son 48 |Khoa K!nh ti 31221020449
Huynh Phuong An 48 Khoa Kinh té 31221021914
BUi Trung Nguyén 48 Khoa Ngan hang 31221026667
ANH HUGNG CUA NANG LUC CHUYEN MON, TINH CHINH TRUC VA TINH DOC LAP CUA Nguyen Hoang Thiy Véan 48 |Khoa K todn 31221021234
190 KIEM TOAN VIEN LEN CHAT LUQNG KIEM TOAN DU®I VAI TRO DIEU TIET CUA CAM KET Nguyen Thi Neoc Nea__ 48 _|Khoa K€ todn 31221020427
CHUYEN NGHIEP: KHAO SAT TAI CAC CONG TY BIG 4 TAI TP.HCM Neguyén Huynh Bing Ngan 48 _|Khoa K€ todn 31221022104
Lé Thj Hoang Trinh 48 Khoa Ké toan 31221024322
Pham Quéc Huan Khoa Tai chinh 31221020181
101 THE IMPACT OF CORPORATE GOVERNANCE ON FIRM PERFORMANCE: EMPIRICAL EVIDENCE ﬁ‘g’uqyg‘:;?:\‘:,‘\lgam 2: Ex: ;:: z:::: ;ﬁigigggi
FROM PUBLIC LISTED FIRMS IN VNINDEX < - % -
Nguyén Hitu Thang 48 Khoa Tai chinh 31221025099
Nguyén Pang Trung Nhan 48 Khoa Tai chinh 31221020128
Phan Thi Quynh Thw 48 Khoa Ngan hang 31221026456
192 TAC D\ONG (EUA Esedoﬁy HA!\IH VI TIEU DUNG SAN PHAM NGAN HANG CUA GIOI TRE TREN Ngb Minh Vi D3u Quynh Chi 48  |Khoa Ngan hang 31221020701
DIA BAN THANH PHO HO CHI MINH Huynh Thij CAm An 48 Khoa Ngan hang 31221021728
Phan Gia Ha My 47 Khoa Ngan hang 31211022376
Lwu Han Han 48 Khoa Kinh t& 31221020547
103 THE INFLUENCE OF FINANCIAL LIMITATIONS AND INTELLECTUAL PROPERTY RIGHTS Nguyén Ngoc Danh \L/i\(::g:%:zm?g Nhi i: EESZ i::: :2 232822232
PROTECTION EVIDENCE FROM 15 TRANSITIONING EUROPEAN COUNTRIES ) - — - —
Huynh Uyén Nhu 48 Khoa Kinh té 31221023554
Nguyén Thi Mdng Vang 48 Khoa Kinh t& 31221021444
Trinh Quéc Quan 48  |Khoa Kinh doanh quéc té - Marketing 31221022383
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TOTAL REGISTERED FOREIGN DIRECT INVESTMENT (FDI) CAPITAL Lé Viét Dling 48 Khoa Kinh doanh quéc té - Marketing 31221026272
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Nguyén Thi Thanh Ngan 48 Khoa Ngan hang 31221024512
VAI TRO QUYET BINH CUA QUY MO, V| TRi DIA LY VA KHA NANG CONG NGHE TRONG VIEC Trinh Thién Thanh Tric 48  |Khoa Kinh t& 31221020674
203 THUC DAY SU HOI NHAP CUA CAC DOANH NGHIEP VAO CHUOI GIA TR| TOAN CAU O CAC Lé Nguyén Hiéu Thao 48  |Khoa Kinh t& 31221026691
QUOC GIA MOI NOI Trinh Thién Thanh Tra 48  |Khoa Quan tri 31221020670
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Lé Hoai Anh Thu 48  |Khoa Kinh doanh quéc té - Marketing 31221020923
Hoang Ngoc Hung 49  |Khoa Kinh doanh qudc té - Marketing 31231027213
FROM EMPLOYEE—AI COLLABORATION TO CAREER SUSTAINABILITY: EXPLORING THE ROLES _ [Neuyen Hoai An 49 |Khoa Kinh doanh quéc té - Marketing 31231022717
212 OF A TRUST, APPROACH MOTIVATION, AND AVOIDANCE MOTIVATION Duong Ngoc Hong Luju Gla’Bao 49 Khoa Kinh doanh quolc tci - Marketing 31231021159
Tran Thao Nguyén 49 Khoa Kinh doanh quéc té - Marketing 31231021157
Pao Xuan Quang 49  |Khoa Kinh doanh quéc té - Marketing 31231021160
Nguyén Tran My Ngoc 48 |Khoa K& todn 31221022677
| o Patvccicrns o o omeconcnae e | s s 8 Joosst o e
TRONG HOAT DONG KIEM TOAN TAI CAC CONG TY HANH NGHE KIEM TOAN TAI VIET NAM ’ = n
Nguyén Kha Ly 48 Khoa K€ todn 31221024704
Tran Thj Yén Nhi 48 Khoa K& toan 31221025381
Nguyén Nguyén Pat 48 Khoa K& toan 31221022011
14 FACTORS INFLUENCING AUDIT QUALITY OF AUDIT FIRMS: A STUDY COMPARING THE binh Ngoc T 1::: f:TWG”']T] ﬁﬁ:" i: EESZ E: :::: 232822823
PERSPECTIVES OF PROFESSIONAL AUDITORS AND STUDENTS IN HO CHI MINH CITY i ~ >
D6 Minh Huong 48 Khoa Ké toan 31221022662
Nguyén Thi Thu Nguyét 48 Khoa K€ toan 31221024530
Nguyén Ngoc Tan 49  [Khoa Kinh doanh qudc té - Marketing 31231021058
115 DETERMINANTS OF CONSUMER INTENTIONS TOWARD SUSTAINABLE FASHION OF - Nguy&n Thi Huy2n TDfé”ncll(‘i‘r‘;KTr:fm 22 E:Zz E::: 32::: 2322 :z m::tz:::: iﬁigigjgz
COMMERCE PLATFORMS: INVESTIGATING THE MODERATING IMPACT OF GREENWASHING. Trang - — - - — -
Hoang Chau Nhi 49 Khoa Kinh doanh qudc té - Marketing 31231026571
Nguyé&n Phan Hoai Thu 49  [Khoa Kinh doanh qudc té - Marketing 31231027187
THE IMPACT OF GREEN FINANCE, FOREIGN DIRECT INVESTMENT, RENEWABLE ENERGY Nguyén Cong Minh 49 |Khoa Kinh doanh quéc t& - Marketing 31231026992
216 CONSUMPTION AND INDUSTRIAL STRUCTURE ON GREEN INNOVATION: EVIDENCE FROM D5 Thi Hai Ninh  [-eH0ang Minh Khang 49 |Khoa Kinh doanh qudc té - Marketing 31231023812
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217 : R Nguyén Viét Bidng  [Huynh K' Sa 48  |Khoa Quan tri 31221026670
Platforms in Ho Chi Minh City — - — —

Dang Hoang Thong 48 Khoa Quan tri 31221022723

Luu Quang Huy 48 Khoa Quan tri 31221021401

Nguyén Thi Hiép 48  |Khoa Luat 31221026718

THE INFLUX OF FOREIGN E-COMMERCE PLATFORMS: IMPACTS ON THE DOMESTIC MARKET Nguyen Bao Minh 48 |Khoa Luat 31221020490

218 AND VIETNAM'S REGULATORY ERAMEWORK Tra\n Dan§ Khoi : 48 Khoa Lua;\t 31221022982

Huynh My Ngoc Quy 48 Khoa Luat 31221025849

Nguyén Thi Thuy Linh 48  |Khoa Luat 31221025172

V6 Lé Khoi Nguyén 48 UEH Mekong 31221570178

219 ELECTRONIC WORD-OF-MOUTH (eWOM): THE FURTHER UNDERSTANDING ITS IMPACT ON Nguyén Trung Tién Luong Duy Bdo Ngoc 48 Khoa Quan trj 31221570500

GEN Z'S ONLINE PURCHASE INTENTION ON SOCIAL PLATFORMS IN THE MEKONG DELTA Lé Minh Ngoc Nhi 48 Khoa Quan tri 31221570220

Tran Bao Ngoc 48 |Khoa Quan tri 31221570217
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FASHION IN HCM CITY: THE MODERATING ROLE OF PRICE SENSITIVITY ’ — - — -

Truong Nhat Thv 48 Khoa Kinh doanh qudc té - Marketing 31221022918

H6 Thi Trang Bach 48  |Khoa Kinh doanh quéc té& - Marketing 31221024565

Nghién ctru vé cac yéu t6 trong Marketing xanh anh huéng dé€n niém tin thuong hiéu xanh T‘ru‘o:ng Nhat Quang 48 |Khoa K!nh doanh q“‘ic t?, ~ Market!ng 31221023025

221 % ax s o R ] Lo Bao Trong 48  |Khoa Kinh doanh qudc té - Marketing 31221026650
dan dén y dinh mua hang tai TP.HCM - - — -

Cao Gia Hy 48 Khoa Kinh doanh quoc té - Marketing 31221024494

Pinh Tién Hoang 48  |Khoa Kinh doanh quéc té& - Marketing 31221025697

THE RELATIONSHIP AMONG ECONOMIC GROWTH, URBANIZATION, FINANCIAL Lé Nguyén Hiéu Thao 48 Khoa Kinh t& 31221026691

222 DEVELOPMENT ON ECOLOGICAL FOOTPRINT : A COMPARATIVE VIEW ACROSS DIFFERENT Trinh Thién Thanh Truc 48 Khoa Kinh té 31221020674

REGIONS OF ASIA Thai Minh Huy 48 Khoa Kinh t& 31221020221

Bui Thdo My 47 Khoa K& toan 31211021311

THE EMPIRICAL STUDY ON ACADEMIC INTEGRITY IN INDUSTRY 4.0 IN VIETNAMESE HIGHER . Neuyen Thi Ha Uyén 47 [KhoaKEtodn _ 31211021230

223 EDUCATION Pham Tra Lam Nguyen Minh Trung 47 Khoa Tai chinh céng 31211021525

Tran Thi Thdo Quynh 47 Khoa Tai chinh cong 31211022647

Dinh Thanh Vinh 47 Khoa Tai chinh céng 31211021543

Trén Thi Binh Giang 48 Khoa Tai chinh 31221027051
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GRADUATION OF UEH UNIVERSITY STUDENTS . e - ‘ — .

BUi Thi Phuong Linh 49 Khoa Kinh doanh quéc té - Marketing 31231025995

Ngd Tran Diéu Ly 49 Vién D8i mdi sang tao 31231026755

RESEARCH ON THE EFFECTS OF BRAND MASCOTS AND EMOTIONAL ADVERTISING Nguyen Khoa Hung 49 |Khoa Kinh doanh qudc té - Marketing 31231020013

225 MESSAGES ON BRAND SUSTAINABILITY: THE MODERATING ROLE OF GREEN PERCEIVED L& Thi Hong Minh  |Nguyen Hoang Minh Thu 48 _|Khoa Quan tri 31221021617

VALUE Thai Hurong Nhi 48 Khoa Quan tri 31221025359

Ly Gia Nhu 48 Khoa Quan tri 31221024057

Applying the Sponge City Concept in Urban Hybrid Garden Design: Flood Mitigation and Phan Thién Kim 48  |Vién D6 thi thdng minh va quan ly 31221024004

226 Sustainable Development Solutions for Thanh Da — The Gem of Ho Chi Minh City and Thu Nguyén Minh Quang |Nguyén Viét Qudc Hung 48 Vién d6 thj théng minh va quan ly 31221025282

Duc City Lé Héng Trang 48  |Vién db thi thong minh va quan ly 31221026353

27 How Does Brand Authenticity Drive Brand Sacredness and Well-being in Heritage Tourism? Tran Linh Vy 47  |Vién Pao tao qudc t& 31211024127

The Moderation of Cognitive and Emotional Mechanisms V0 Gia Khiém 47  |Vién Do tao quéc té 31211022147

Hoang Thanh Thwong 48 Khoa Tai chinh céng 31221021816

Duong Hién Hai Dang 48 Khoa Tai chinh céng 31221026268




228 The impact of environmental taxation on public health Doan Vi Nguyén  |Tran Hung Bién 48 Khoa Tai chinh céng 31221026464
Tran M3i Hoai Thuong 48 |Khoa Tai chinh céng 31221026472
Pham Héng Khianh Ngoc 48 Khoa Tai chinh céng 31221022266
Kiéu Thi Tuyét Anh 48  |Khoa Tai chinh 31221020957
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Nguyéen Quynh Anh 48 Khoa Tai chinh 31221020008
H6 Ngoc Uyén Thanh 48  |Khoa Tai chinh 31221021218
Nguyén Dao Triic Anh 48 Khoa K€ toan 31221022792
Nguyén Thi My Lé 48 |Khoa K& toan 31221022655
230 Céc yéu t6 anh hudng dén y dinh mua xe dién cla ngudi tiéu dung thé hé Y tai Viét Nam Ha Van Son L& Thj Kim Chinh 48  |Khoa K& toan 31221025130
DPing Anh Hoang 48 |Khoa K& todn 31221026253
Nguyén Lé Gia Khanh 48 Khoa Quan trj 31221025134
Nguyén Ngoc Minh Ha 48 Khoa Tai chinh - Ngan hang 31221022653
231 ENHANCING FOOD SECURITY IN DEVELOPING COUNTRIES: THE ROLE OF FINANCIAL Nguyén Thi Héng HO Th~i Tuyét Ngan 48 Khoa Tai chinh 31221026919
DEVELOPMENT AND GREEN ECONOMIC GROWTH Nham Nguyén Thi Binh Minh 48 Khoa Tai chinh 31221024931
Nguyén Thi Anh Thu 48 Khoa Tai chinh 31221025492
Bui Diéu Linh 48  |Khoa Kinh doanh quéc té - Marketing 31221022556
232 WHEN GREENWASHING MEETS SUSTAINABILITY: A STUDY ON CONSUMER CHOICES Duong Ngoc Hong | iap Xuan Nehi _ 48 _ [Khoa Kinh doanh quoc té - Marketing 31221020150
Nguyén Thi Mai Binh 48 Khoa Kinh doanh quéc té - Marketing 31221021532
H® Thj Tric Mai 48 |Khoa Kinh doanh quéc té - Marketing 31221022557
Nguyén Thi Thanh Ngan 48 |Khoa Kinh doanh quéc t& - Marketing 31221024484
233 UNDERSTANDING IMPULSE BUYING BEHAVIOR: KEY FACTORS IN GASTRONOMY Bui Béng Nhi 48 Khoa Kinh doanh qué:c té - Marketing 31221026104
LIVESTREAM Nguyén Tran My Dung 48 Khoa Kinh doanh quéc té - Marketing 31221021256
Bui Nhv Quynh 48  |Khoa Kinh doanh qudc té - Marketing 31221026123
Fi.nancial toxicity and coping strategies in gastrointestinal cancer patients - Evidence from V& T4t Thing Phan Thi Kim Ngan 48 Khoa Kinh t& 31221025136
234 Vietnam
Lé Nguyén Thuy Linh 49 Khoa Cong nghé thong tin kinh doanh 31231023748
Tran Lé Hiéu Giang 49  [Khoa Céng nghé thong tin kinh doanh 31231027369
235 Céc yéu t6 dnh hudng dén y dinh mua my pham thuan chay cla sinh vién tai TP.HCM Tran Ha Quyén Nguyé&n Quynh Tram 49  |Khoa Céng nghé théng tin kinh doanh 31231020800
Lé boan Thy 49 Khoa Cong nghé thong tin kinh doanh 31231027189
Nguyén Thanh Xinh 49 Khoa Cong nghé thong tin kinh doanh 31231021729
236 THE ROLE OF GREEN CREDIT IN ENHANCING OPERATIONAL EFFICIENCY IN VIETNAMESE Nguyén Thi Phuong Linh 48 Khoa Tai chinh 31221023322
BANKS: A SUSTAINABLE FINANCIAL PERSPECTIVE Tran Ngoc Thién Thu 48 Khoa Tai chinh 31221023393
Bui Ngoc Minh Chau 49 Khoa Quan tri 31231020295
FACTORS INFLUENCING THE JOB-HOPPING BEHAVIOUR OF GEN Z EMPLOYEES IN HO CHI L Liu My Tuyét 49 |Khoa Quan tri 31231023983
237 MINH CITY Cao Quoc Viét Luu T~hoa| Phong 49 Khoa Quan tri 31231026597
Nguyén Trang Khanh Quynh 49 Khoa Quan tri 31231022713
Huynh Thai An Khang 49 Khoa Quan tri 31231024342
Nguy&n Thj Phwong Anh 48  |Khoa Quan tri 31221026960
)38 Bridge between sensory perceptions and green cosmetics purchase intention in Ho Chi Minh Hoang Clru Long Chéu~Ngoc Khanh 48 Khoa Quan tri 31221021827
City Nguyén Thj Hoang Ngan 48 Khoa Quan tri 31221025177
Cao Thi Ha An 48 Khoa Quan tri 31221026385
Nguy&n Thj CAm Nhung 48  |Khoa Tai chinh 31221021598




THE IMPACT OF FINANCIAL DEVELOPMENT, RENEWABLE ENERGY INVESTMENT AND V3 Minh bang 48 Khoa Tai chinh 31221024425

239 RENEWABLE ENERGY CONSUMPTION ON CO, EMISSIONS IN ASIAN DEVELOPING Tran Thj Hai Ly Nguyén Viét Vinh Khang 48 Khoa Tai chinh 31221024182

COUNTRIES: INSIGHTS FROM CS-ARDL Nguyén Thij Bich Nhi 48 Khoa Tai chinh 31221024662

Dinh Thj Tric Xinh 48 Khoa Tai chinh 31221020082

240 How Tourist Perception With Short Video Platform Algorithm Drive Tourists’ Decisions Cao Anh Thuy 47  |Vién Pao tao qudc té 31211021931

Through Perceived Authenticities: A Study In Hospitality And Tourism Industry With Phan Minh Quan 47  |Vién Pao tao qudc t& 31211022064

Nguyén Thi Ngoc Lién 49  |Khoa Kinh doanh quéc té - Marketing 31231027248

RESEARCH ON THE TECHNOSTRESS AMONG GEN-Z WORKERS: ANALYZE THE MEDIATING H6 Thi Y&n Nhu 49 Khoa Kinh doanh quéc té - Marketing 31231024695

241 ROLE OF OLM STRAIN IN BETWEEN TECHNOSTRESS AND OLM TECHNOLOGY Duong Ngoc Hong  [Pham Nguyén Bao Ha 49 Khoa Kinh doanh qudc té - Marketing 31231025938

CHARACTERISTICS WITH OLM OUTCOMES IN GIG ECONOMY Tran Dinh Chinh Phuc 49 Khoa Kinh doanh quéc té - Marketing 31231026587

Thai Trwdng Phong 49  [Khoa Kinh doanh qudc té - Marketing 31231021281

D06 Thu Huong 48  |Khoa Tai chinh 31221027073

242 EXPLORING THE IMPACT OF GEOPOLITICAL RISK ON GREEN FINANCE IN ASIA-PACIFIC: L& Thi Phurong Vy Truong Thai Hueng 48 Khoa Tai chinh 31221020553

CHALLENGES AND OPPORTUNITIES FOR ENVIRONMENTAL POLICY ' bang Chi Diing 48 Khoa Tai chinh 31221023031

Lé Dodn Thién Quang 48 Khoa Tai chinh 31221022719

Nguyén Anh Thw 48 Khoa Tai chinh 31221023209

243 OPTIMIZING M&A PERFORMANCE: CAN ECONOMIC AND POLITICAL CONDITIONS BE A KEY L& Thi Phurong Vy Nguy(ian Diép Thao Nhi 48 Khoa Tai chinh 31221026325

CONSIDERATION? ' Nguyén Hitu Nguyén 48 Khoa Tai chinh 31221025444

Tran Thi Yén Nhi 48 Khoa Tai chinh 31221020755

THE IMPACT OF CORPORATE SOCIAL RESPONSIBILITY DISCLOSURE ON THE FINANCIAL bang Nguyén Van Ha 49 Khoa K& toan 31231027888

244 PERFORMANCE OF REAL ESTATE COMPANIES LISTED ON HO CHI MINH STOCK EXCHANGE: Hoang Cam Trang  [Nguy&n Binh An 49 Khoa K& toan 31231023477

MODERATING ROLE OF WOMEN ON BOARD Pham Thuy Huynh Nhu 49 Khoa Tai chinh céng 31231021830

CSR, IMPULSE BUYING AND POST-PURCHASE OUTCOMES: THE MODERATING ROLE OF Huynh Cong Hoang 48 _ [Khoa Kinh doanh quoc té - Marketing 31221024653

245 BRAND IDENTITY, MODE OF DISCOVERING BETRAYAL AND BRAND HATE IN A NEGATIVE 3 Thi Hai Ninh  |Nguyen Binh Nhan 48 |Khoa Kinh doanh qudc té - Marketing 31221025179

CYCLE Duong Nhat Tién 48 Khoa Kinh doanh quo’c té - Marketing 31221022028

BUi Ngoc Ngan 48 Khoa Kinh doanh quéc té - Marketing 31221022229

Trwong Qué Nhién 48  |Khoa K& todn 31221021299

Academic Cheating Behavior of Accounting Students: An Integrated Model of Fraud Triangle, N§° T.ran Thanh Thiy 48 Khoa K?, toe’m 31221025255

246 . - D6 Minh Huong 48 Khoa Ké toan 31221022662
Social Factors, and Subjective Norms - — —

Truong DO Linh Xuan 48 Khoa Ké toan 31221024141

Tran Bao Gia Nghi 48 |Khoa K& todn 31221024027

Lé Thi Phwong Thi 47 Khoa K& toan 31211026480

CAC YEU T6 ANH HUGNG DEN NO LUC TU LAM BAI CUA SINH VIEN KE TOAN, VAI TRO CUA . Tran Thach Thao 47__|Khoa K€ todn 31211025415

247 A Hoang Trong Nguyén Lé Khanh Phuong 47 Khoa Ké toan 31211024332
CONG CU CHAT GPT : " N ——

Hoang Tric Quynh a7 Khoa K& todn 31211023050

T6 Khai Minh 47 Khoa K€ toan 31211021874

GREEN MINDS, CLEAN LIFE: HOW DOES A SUSTAINABILITY-ORIENTED UNIVERSITY Mai Van May 48 Khoa Quan tri 31221021884

248 CONVERT NORMS INTO PRO-ENVIRONMENTAL BEHAVIORS WITH THE MODERATING Do Ngoc Bich Cao Ngoc Uyén Nhi 48 Khoa Quan trj 31221023225

EFFECT OF Al ADOPTION V@ Manh Trung 48 Khoa Quan tri 31221024340

Dinh Hoang Viét Ha 48 Khoa Toan - Théng ké 31221025257

Exploring the Influence of Financial Development, Trade, and Urbanization on Income ” N NgL.Jyer? Thi Cam Nhung 48 Khoa T?! Ch',nh 31221021598

249 . ) . o X H6 Thu Hoai Mai Truc Pha 48 Khoa Tai chinh 31221025384
Inequality: A Regression - Based Decomposition Analysis with Macro - Level Insights. — —

Truwong Thi Quynh Nhu 48 Khoa Tai chinh 31221023238

Nguyén Phuc Trung 47 Khoa Ngan hang 31211026276




Nguy&n Thi My L& 48  [Khoa K& todn 31221022655
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Tran T6 Trinh 48 Khoa K€ todn 31221022432
Tran L& Thanh Vy 48  |Khoa K& toén 31221020167
Tac dong cla thuyét TPB dén hanh vi tiéu dung xanh cta nguwdi tiéu dung tai TP.HCM: Vai Nguyén Ha Vy 48  |Khoa Quan trj 31221026744
251 tro didu tiét cla viéc sir dung phuong tién truyén théng xa hoi dén y dinh xanh va hanh vi T6 Yé&n Nhi 48  |Khoa Quan tri 31221025449
tiéu dung xanh Lé Ngoc Ai Linh 48 Khoa Quan tri 31221025569
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PHAN TICH MO HINH HOP TAC CONG -TU' VE UNG DUNG PIN MAT TROI TICH HOP TRAM Nguyén Hoang Khang 48 _|Khoa Todn - Thong ké 31221021928
252 SAC XE DIEN THEO LY THUYET TRO CHOI TIEN HOA & VIET NAM Tran Quoc Tudn 49 |Khoa Todn - Thong ké 31231027557
V6 Do Kiéu Thinh 48 Khoa Toan - Thong ké 31221025902
Trinh An Khang 48  |Khoa Kinh doanh quéc t& - Marketing 31221026662
253 THE IMPACT OF ENVIRONMENTAL KNOWLEDGE ON SUSTAINABLE CONSUMPTION Tran Mai Béng Mai \/j:'ln Mﬁy 48 Khoa Quan tri : 31221021884
BEHAVIORS: THE MODERATING ROLE OF ENVIRONMENTAL AWARENESS Nguyén Tran Quynh Anh 48 Khoa Kinh doanh quéc té - Marketing 31221024722
Vi Ngoc Thanh Binh 48  |Khoa Kinh doanh qudc té - Marketing 31221026399
254 THE RELATIONSHIP BETWEEN DIGITAL TRANSFORMATION, FINANCIAL CONSTRAINTS AND Au NlJu' Quynh 47 Khoa Tai chinh 31211026851
FINANCIAL PERFORMANCE: AN EMPIRICAL STUDY OF LISTED COMPANIES IN VIETNAM Nguyén Tuan Khoi 47 Khoa Tai chinh 31211026203
Dao Thai Ngoc Nhi 48 Khoa K& toan 31221025180
255 NSEHII::l\l cou cAcA NHAN TO ANH HUONG DEN Y DINH SU’ DUNG VA SU’ DUNG CHATGPT Nguyén Bich Lién Tran Khanh Ngén 48  |Khoa Ké{ toan 31221020040
CUA TAN SINH VIEN K50 UEH Lé Ngoc Mai 48 Khoa Ké toan 31221026795
Phung Anh Tudn 48 Khoa Ngan hang 31221026839
RESEARCH ON THE EFFECTS OF SCARCITY PROMOTIONS AND SOCIAL INFLUENCE ON Lwong Nguyén Quynh Trang 48 Khoa Kinh doanh quéc té - Marketing 31221025335
256 IMPULSIVE BUYING BEHAVIOR ON ONLINE FOOD DELIVERY PLATFORMS AMONG YOUTH IN Nguyén Hué Minh  |Quan Lé Hai My 48 Khoa Kinh doanh quéc té - Marketing 31221027000
HO CHI MINH CITY Tran Nguyén Quang Huy 48 |Khoa Kinh doanh quéc té - Marketing 31221026782
Nguyén Minh Thuan 49 Khoa K€ toan 31231021761
257 HOW COMPUTER-GENERATED-IMAGERY VIDEO ADVERTISING FOSTERS BRAND ADVOCACY L& Hoang Long Phan Minh Tf)éng 48 Khoa Kinh doanh quéc té - Marketing 31221026912
AND SHARING BEHAVIOR: AN EMPIRICAL STUDY IN VIETNAM Vi Minh Chién 47 Khoa Tai chinh 31211021615
Pham Lé Tuyét Anh 49  |Khoa Toén - Théng ké 31231024969
258 NGHIEN CUU, THIET KE, U’NG DUNG TRITUE NHAN TAO TRONG CONG NGHE IN 3D SU Nguyén Truwong Thinh |Huynh Minh Thuan 49 Vién Céng nghé Thong minh va Tuong tac 31231023389
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Lé Poan Pan Vi 49 Khoa K€ toan 31231021021
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Tran Manh Khang 49 Khoa Ké toan 31231025991
Pao Thj Lan Huong 49 Khoa K& toan 31231023741
TRUONG MINH KHANG 48 Khoa Toan - Théng ké 31221020631
260 CéC Y,E'U TO ANI—J HU’OENG DIAE'NK\'( DINH ’CHA(P NHAN VA SE{ DUNG DICH VU ?HI’NH F:HL’J DIEN | Chu Nguy&n Mong |vO VAN HIEN ] 48  |Khoa Toén - Théng ké 31221021461
TU CUA SINH VIEN THANH PHO HO CHI MINH: KHAM PHA VAI TRO CUA GIA TR| NIEM TIN Ngoc LA QUANG THANG 48 Khoa Toan - Théng ké 31221026543
VO QUANG THIEN 48 Khoa Toan - Théng ké 31221025858
Pham Thi Kim Ngoc 48  |Khoa Kinh doanh qudc té - Marketing 31221025582
61 EXPLORING THE FACTORS AFFECTING SUPPORT FOR SUSTAINABLE TOURISM: THE ROLE OF Hoang Trong ::;Ia,\'l‘hzh:?éu — 2: E:ZZ %‘r‘;”dt;;nh YT RV e—— iﬁ;igizggg
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Nguyén Ngoc Xuan Mai 48 Khoa Kinh doanh qudc té - Marketing 31221025438
Nguyén Trtc Phuong 48  |Khoa Kinh doanh qudc té - Marketing 31221025929




Lé Thi Nhw Quynh 49 Khoa Quan trj 31231027385
262 HOW MINDFULNESS RELATES TO THE INTENTION TO PURCHASE SUSTAINABLE PRODUCTS Hoang Vin Viat Huynfj Ho6 Lap Anh 49 Khoa Kinh t& 31231570442
AND CONSUMER WELL-BEING . Nguyén V6 Cam Thy 49 Khoa Quan tri 31231022305
L& Thi Linh 49 Khoa Quan tri 31231027752
Lé Hoai Anh Thw 48  |Khoa Kinh doanh quéc té - Marketing 31221020923
263 Al ADOPTION: AN ANALYSIS OF UNETHICAL BEHAVIOR AMONG YOUNG CONSUMERS D& NgocBich  [LOMinhYNhi 48 _|Khoa Kinh doanh quoc té - Marketing 31221024709
Truwong Nguyén Nhat Quynh 48 Khoa Kinh doanh quoc té - Marketing 31221020302
Tran Anh Thu 48  |Khoa Kinh doanh quéc t& - Marketing 31221025386
RAISING THE AWARENESS OF PROFESSIONAL ETHICS OF ACCOUNTING STUDENTS IN THE Chéu Tuyét Hoa _ 47 _|Khoa K€ todn 31211024927
264 ERA OF INDUSTRIAL REVOLUTION 4.0: A CASE STUDY AT UEH Doan Thi Thanh Van 47 _|Khoa K€ todn 31211022043
BUi Ngoc Anh 47 Khoa Ké toan 31211021693
V& Thi Thu Phuong 49  |Khoa Kinh doanh quéc té - Marketing 31231027046
R R
BEHAVIOR: THE MEDIATING ROLE OF BRAND TRUST AND BRAND LOVE - - — -
V0 Ngoc Minh Thu 49 Khoa Kinh doanh qudc té - Marketing 31231021755
Huynh Thj Thao Van 49  |Khoa Kinh doanh quéc t& - Marketing 31231026954
STUDYING ABOUT CAPITAL LIBERALIZATION, ECONOMIC GROWTH, AND MORAL HAZARD Bui Bdo Chéu 49 Khoa Tai chinh 31231026918
266 FROM THE CONTEXT OF THE GLOBAL FINANCIAL CRISIS. LESSONS FOR VIETNAM'S Huynh Thi CAm Ha  |Pham Khanh Van 49 Khoa Tai chinh 31231025456
SUSTAINABLE FINANCE Phan Thi Linh Giang 49 Khoa Tai chinh 31231025453
Lé Nguyén Twong Ngoc 49  |Khoa Kinh doanh quéc t& - Marketing 31231027193
267 Green Packaging for the Future: The Impact of Color Saturation and Front-of-Package Claims L& Thi Hong Minh Hb Lé~Yé'n Linh 49  |Khoa Kinh doanh qué:c t€ - Marketing 31231027343
on Young Consumers’ Perceptions and Purchase Intentions in Social Commerce ) Nguyén Hoang Minh Khoi 49 Khoa Kinh doanh quéc té - Marketing 31231024640
Hoang Tran Quynh Nhu 49  |Khoa Kinh doanh quéc té - Marketing 31231027252
THE INFLUENCE OF GREEN MARKETING OF FOOD & BEVERAGES ON ONLINE PURCHASE Tran Khénh Quynh 49 |Khoa Kinh doanh quéc té - Marketing 31231023869
268 INTENTION THROUGH THE SOR MODEL: A STUDY AMONG GEN Z IN HO CHI MINH CITY, IN TranHaQuyen o KhanhVy 49 |Khoa Kinh doanh quoc té - Marketing 31231027185
ALIGNMENT WITH SDG 12. Tran Lé CaF Tl?n : 49 Khoa K!nh doanh qucic t?, - Market!ng 31231021877
Truong Thi Minh Hoang 49 Khoa Kinh doanh qudc té - Marketing 31231023737
Pham Ngoc Thao Quyén 48 Khoa Tai chinh 31221025706
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Dong Bao Chau 48 Khoa Tai chinh 31221022520
Pham Thi Thuy Trang 48 Khoa Tai chinh 31221026709
Nguyén Doan Hai Duong 48 Khoa Toan - Théng ké 31221021390
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Thai Quang Hao 48 Khoa Tai chinh 31221023982
Huynh Manh Huy 48 Khoa Toan - Théng ké 31221023920
Nguyén Phan Bao Tran 48 Khoa Tai chinh 31221024693
271 E-WASTE, FINANCIAL DEVELOPMENT NEXUS IN EU COUNTRIES: INSIGHTS FROM NOVEL Phl\mg Ngoc Anh Thu 48 Khoa Tai chinh 31221021948
CIRCULAR ECONOMY DETERMINANTS Nguyén Tran Phuwéc Toan 48 Khoa Tai chinh 31221021953
Nguyé&n Thi Huynh Nhuw 48 Khoa Tai chinh 31221023674
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Tran Minh Nhit 48 Khoa Quan trj 31221025445
RESEARCH ON THE INFLUENCE OF FINANCIAL CHARACTERISTICS OF BANKS ON THE Gia TO Yen 48 |Khoa K€ todn 31221026000
304 SELECTION OF AUDIT FIRMS OF COMMERCIAL BANKS OPERATING IN VIETNAM Phan Kim Dung 48 _|Khoa Tai chinh 31221025453
Pham Truong An 47 Khoa Kinh té 0776915887
Tran Thi Ngoc Khué 50 Khoa Tai chinh 31241021647
Exploring Consumer Avoidance Of Al Algorithm Recommendations On Short Video Dl‘z:o'ng.:)an? Thuy Anh 49 Khoa K!nh doanh qu?’c ti - Market!ng 31231022949
305 Tsan Tiéu Bang 48 Khoa Kinh doanh quéc té - Marketing 31221024294

Dlatfarmc: A Mivad_NMathad Ctiidv In \iatham




FIGUIVITTIS. AIVIIATUTIVITU VU JLUUY 1T ViICuiai

Pham Ngoc Khanh Phuong 49  [Khoa Kinh doanh qudc té - Marketing 31231025511
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LISTED FIRMS ON VIETNAMESE STOCK EXCHANGES Lwu Ngoc Khanh Khuyén 48 Khoa K& toan 31221020029
BUui L& Ngoc Linh 48 Khoa K& toan 31221020115
Nguyén Dwong Thanh Thao 49  |Vién Pao tao qudc t& 31231025414
483 UNLOCKING THE ROLE OF GREEN FINANCE: HOW GREEN BONDS MITIGATE CO2 EMISSIONS L& Anh Tu3n Hb Phuong Nghi 49 Vién Dao tao quéc té 31231021081
—IMPLICATIONS FOR ECONOMIC GROWTH Lé Vii Ngoc Han 49 Vién Dao tao qudc té 31231021460
Poan Quynh Lam 49  |Vién Do tao qudc té 31231024492
Nguyén Thi Minh Thu 49  |Khoa Kinh doanh quéc té - Marketing 31231026220
184 CAC YI?U’TO( TA\C DQNG DE’DJ Hi—}NH DON; YEU NUGC TRUC TUYEN CUA THANH NIEN VIET Pham Thi Kidn Mai Phuong Ngan 49  |Khoa Kinh doanh quéc té - Marketing 31231026221
NAM: GOC NHIN TU THUYET HANH VI CO KE HOACH (TPB) ) ) Phan Thanh Tuwdng Huan 49 Vién D6i mdi sang tao 31231026227
Truong Kim Bang 49 Vién D8i mdi sang tao 31231024981
Nguyén Thi Thanh Nhan 49 Khoa Kinh t& 31231026949
485 FACTORS AFFECTING STUDENTS' WILLINGNESS TO PARTICIPATE IN GREEN ACTIVITIES IN HO Hoang Trong PI’Tam Nguyén T Tram 49 Khoa Kinh t& : 31231025948
CHI MINH CITY ) Tran Thi Minh Anh 49 Khoa Kinh doanh quéc té - Marketing 31231025762
Nguyén D6 T&n Duy 49  |Khoa Kinh t& 31231025470
V6 Thi Ngoc Nguyén 49 Khoa Tai chinh 31231026783
486 HOW RETURN AND VOLATILITY SPILLOVERS AMONG CRYPTOCURRENCIES ARE AFFECTED BY Tran Thi Tudn Anh Hu\‘/n? Danh Thai 49 Khoa Quan tri 31231027006
THE RUSSIA-UKRAINE WAR: A VAR-DCC-GARCH APPROACH ' Nguyén Thanh Phuong 49 Khoa Tai chinh 31231023771
Nguyén Khanh Ha 49 Khoa Tai chinh 31231026986
Phan Hitu Luc 49 UEH Mekong 31231570080
487 FACTORS INFLUENCING THE INTENTION TO CONTINUE USING QR CODE-BASED MOBILE Nguy&n Trung Tién Dang Lé Duy i 49 UEH Mekong 31231570182
PAYMENT: AN EMPIRICAL STUDY ON GENERATION Z IN THE MEKONG DELTA REGION Lam Thi Kim Yén 49 UEH Mekong 31231570117
Nguyén Hai Yén 49 UEH Mekong 31231570118
Thai Gia Nghi 48 Khoa Ngan hang 31221023205
188 THE IMPACT OF COMMERCIAL BANKS’ FINANCIAL PERFORMANCE AND GOVERNANCE Ngb Minh V@ I;'i‘r‘;'ig'm j: E:Z: Eg:: ::EZ zﬁigig;é;
VARIANCE ON ESG PRACTICES: THE CASE IN VIETNAM — —
Duong Hai Duong 48 Khoa Ngan hang 31221023089
Nguyén Hoang Ngoc Khanh Vy 48 Khoa Ngan hang 31221020800
Céc yéu t6 anh hudng dén y dinh mua hang may mac xanh cua sinh vién Dai hoc kinh t& Chu Nguyén Méng Cllau Tu Mai 48 |Khoa Toajn - Thcjng k‘f 31221020423
489 S e e s n B s . Tran Yén Vy 48  |Khoa Todn - Théng ké 31221025879
TPHCM: Vai tro diéu tiét ca Nhan thirc kiém soat hanh vi Ngoc - - — - - -
Pinh Hoang Viét Ha 48 Khoa Todan - Thong ké 31221025257
Ding Thi Ngoc Huyén 48  [Khoa Tai chinh 31221024150
UNLOCKING R&D POTENTIAL WITH DIGITAL TRANSFORMATION: EVIDENCE FROM LISTED . Tran Nguyén Hong Ngoc 48 |Khoa K€ todn 31221026727
490 Nguyén Ti Nhu Gia To Yén 48 Khoa Ké toan 31221026000
COMPANIES IN VIETNAM = T 4 = Y
Nguyén Thi Khanh Huyén 49 Khoa Tai chinh 31231027160
Tran Yén Vy 48 |Khoa Toan - Théng ké 31221025879
Nguyén Tinh Nhi 48 Khoa Cong nghé thong tin kinh doanh 31221025313
291 XAY DUNG LONG TR:UNG’TH\AN,H VOl THUONG HlEq TU céc TlEU’CHUA’N BEN vUer ESG: Nguy&n Manh Tudn HO Thi Minh Thu 48  |Khoa Ké& toan 31221025331
VAI TRO CUA CA NHAN HOA TRAI NGHIEM KHACH HANG VA HIEU UNG TRUYEN MIENG ) Nguyén Tra My 48 Khoa Cong nghé thong tin kinh doanh 31221025827
Nguyén Pirc Hoang Phuc 48 Khoa Tai chinh 31221023537




Nguyén Lé Thio Phuong 48  |Vién Do tao quéc té 31221026337
The trade-off relationship between bank stability and bank profitability under capital R . NFuyen Le [Vly Tien 48 V!?n D?O tao quc:c t‘i 31221021690
492 . Lé Anh Tuan Lé Phan Thao Vy 48 Vién Dao tao quoc té 31221026995
adequacy effect in Vietnam. - - — ——— —
Pham Hoang Mai Quyén 48 Vién Dao tao quoc té 31221020239
Pao Phuong Khanh 48  |Vién Do tao quéc té 31221020485
493 NAGHIEI’\I clu VE c~Ac YEU TO\: SAN\G TAO, C/E\N BAr\fG CONG VIES - cycf)c §ONG yA Y NEHTA Nguy&n L& Vinh Trinh Khai Linh 48  |Khoa Du lich 31221025676
TAM LY TRONG VIEC DINH HINH HANH VI CONG DAN TRONG TO CHUC CUA HUONG DAN Lé Thi Huyén Tram 48 Khoa Du lich 31221024795
Tran Thi Héng Twoi 48 |Khoa K& todn 31221023412
494 HANH VI TIEU DUNG XANH CUA SINH VIEN TREN DIA BAN THANH PHO HO CHi MINH Nguyén Van Trai  [Ngd Nguy&n Nha Tam 48  |Khoa K& toan 31221026823
Nguyén Thj Thu Trang 48 Khoa K& toan 31221020932
Tran Tan Diing 48 |Khoa Kinh doanh quéc té - Marketing 31221023284
495 THE ROLE OF PERSONAL BRANDING IN JOB SEARCH SUCCESS: MODERATORS OF Nguyén Thi Dai Trang H6 Lé Hong Anh 48 Khoa Kinh doanh quc“)ic té" - Marketing 31221021250
AUTHENTICITY IN SHARED INFORMATION ’ Lé Hoai Anh Thu 48 Khoa Kinh doanh quéc té - Marketing 31221020923
Truwong Nguyén Nhat Quynh 48  |Khoa Kinh doanh quéc té& - Marketing 31221020302
Pham V& Héng Dung 49  |Khoa Kinh doanh quéc té - Marketing 31231020686
FMCG products in the age of Greenwashing: How Gen Z in Ho Chi Minh City reacts to buying R 5 Danth! Tuyet l.\lAgan 49 Khoa K!nh doanh quczc t'i - Market!ng 31231023248
496 . . Hoang Clru Long Nguyéen Trung Kién 49 Khoa Kinh doanh qudc té - Marketing 31231024062
intention to false statements about green products. — - ~ -
Nguyén Viét Anh 49 Khoa Kinh doanh quéc té - Marketing 31231024293
Bui Ngoc Boi 49  |Khoa Kinh doanh qudc té - Marketing 31231026407
497 A HAPPIER GEN-Z WORKFORCE STAYS LONGER: INVESTIGATING THE ROLE OF Nguyén Trwong Thay Hién 48 Khoa Quan tri 31221025813
TRANSFORMATIONAL LEADERSHIP, AUTONOMY, PERCEIVED ORGANIZATIONAL SUPPORT Lé Bao Chau 48 Khoa Quan tri 31221020696
Trwong Nguyén Thanh Danh 48 Khoa K& toan 31221020702
498 NGI:HEIll cuu TAAF D(;)NG’CUAA CHAT LUEJNGPAO ch TAI CHINH VA KY HAN NQ BEN HIEU Tran Thi Phwong  |Dao Vil Linh Phuong 48  |Khoa K& toan 31221020653
QUA DAU TU DOI VOI CAC CONG TY NIEM YET TAI VIET NAM. Thanh Truong Thi Thuy Linh 48 Khoa K& toan 31221025951
Dinh Gia Tué 48 Khoa K& toan 31221021063
499 Phan tich xu th'c’mg "nghé tay trai": cac y&u t6 dnh hudng dén xu hudng nghé tay tréi cla Hoang Trong Huynh Nguyén Yén Tam 49  |Khoa Du lich 31231022283
Gen Z tai TP. H6 Chi Minh i Phan Khanh Nam 49 Vién d6i méi sang tao 31231022603
Nguyén Thi Minh Tric 48 Khoa K& toan 31221026872
Danh gid va so sanh chat lwong kiém toan cla céc cong ty kiém todn Big 4 so véi cac cong ty Nguy«:n Lé .Ngoc Tran - 48 Khoa K?, toaln 31221024271
500 . . : ¥ . S gia Nguyén Thi Thanh Nhan 48 Khoa K€ toan 31221024737
khéng thudc Big 4: Bang chirng thy'c nghiém tai Viét Nam ————— —
Tran Boi Hoai 47 Khoa Ké toan 31211022605
Mai Thi CAm Loan 47  |Khoa K& toan 31211025013
V6 Van Thong 49 Khoa Quan tri 31231025788
co1 THE IMPACT OF ECO-GUILT ON GREEN CONSUMPTION BEHAVIOR AMONG STUDENTS AT Tran Ha Quyén cg“Tyri: ESQC Bao Han 32 EESZ i: :Z:: 232823‘1‘33
THE UNIVERSITY OF ECONOMICS HO CHI MINH CITY (UEH) — - —— -
Nguyén Viét Cuong 49 Khoa Kinh doanh quéc té - Marketing 31231027318
Lé Hoang Dat 49 Khoa Quan tri 31231027035
Hoang Cao Purc 49 Khoa Quan tri 31231021144
c0 PROMOTING AWARENESS AND THE POPULARITY OF MOBILE HEALTH SERVICES (MHEALTH) G0 Qube Vict Q'rglfzs; :;?r’:/gviSzcan“ynh 22 E:Zz gz:: :: i ﬁigigg
AMONG GEN Z USERS IN HO CHI MINH CITY ) = - - -
Nguyén Huynh Thanh Son 49 Khoa Quan tri 31231023295
Huynh Thai An Khang 49 Khoa Quan tri 31231024342
Huynh Bdo Tran 48 UEH Mekong 31221570514
REQFARCH THF EACTNRS AEEECTIN/G AENERATINN 7' ENITREDRENIFIIRIAL INTENTINN NN Nguyén Anh Thy 48 UEH MEkong 31221570162
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503 DIGITAL PLATEORMS IN THE MEKONG DELTA Nguyén Trung Tién Hoéng Sofn' : : 48 UEH Mekong 31221570494

Nguyén Thi Kim Quynh 48 UEH Mekong 31221570255

Lam Hong An 48 UEH Mekong 31221570189

Nguyén Hoang Huyén Trang 48 31221024120

504 SOCIAL DYNAMICS AND PSYCHOLOGICAL FACTORS IN THE SHARING ECONOMY: L& V3n Nguy(jen Thi Kim Yén 48 Khoa Quan tri 31221024276

UNDERSTANDING SOCIAL EXCHANGE OUTCOMES Nguyén Dinh Huy 48 Khoa Quan tri 31221020982

Ha Minh Dat 49 Khoa Quan tri 31231025217

THRIVING AMIDST TECHNOSTRESS: HOW TECHNOSTRESS CREATORS AFFECT TASK Bach Phuong Khanh 49 |Khoa Kinh doanh quéc t& - Marketing 31231020826

505 PERFORMANCE AND JOB SATISFACTION THROUGH BURNOUT AND TECHNOSTRESS Duong Ngoc Hong  |an Gia Huy 49 |Khoa Kinh doanh quéc t€ - Marketing 31231020644

INHIBITORS AS BOTH MEDIATORS AND MODERATORS? INSIGHTS FROM HO CHI MINH CITY Hoang Gia Bao _ 49 |Khoa Cong ngh€ thdng tin kinh doanh 31231025913

Nguyéen Thi Phwong Thao 49 Khoa Quan trj 31231025994

Nguyén Thi Minh Thu 49  |Khoa Kinh t& 31231023787

THE EFFECTS OF MENTORING, STRATEGIC LEADERSHIP AND KNOWLEDGE SHARING ON Nguyén Thj Yén Nhi 49 Khoa Kinh té& 31231025031

506 GENERATION Z EMPLOYEE PERFORMANCE IN HO CHI MINH CITY: THE MEDIATING ROLE OF Pham Nguyén Tu Tram 49 Khoa Kinh t& 31231025948

COMPETENCY DEVELOPMENT Nguyén Thi Thanh Nhan 49 Khoa Kinh t& 31231026949

Lé Nguyén Ngoc Han 49 Khoa Kinh t& 31231022007

"NGHIEN CPU CAC YEU TG ANH HUGNG DEN SU HAI LONG CUA KHACH HANG KHI SU Nguyén Qudc Anh 48 _|Khoa Ngan hang 31221026986

507 DUNG CHATBOT Al TAI CAC NGAN HANG THUGNG MAI VIET NAM TREN DIA BAN TP. HO | Tram Thi Xusn Huong [-oiong Phong 48 _|Khoa Nedn hang 31221025510

CHI MINH". Tran Thi Phuong Thao 48 Khoa Ngan hang 31221023458

Phan Thi M§ Hanh 48 Khoa Ngan hang 31221026286

NGHIEN CU'U VE SU' CHAP NHAN CONG NGHE CHATBOT Al TRONG HQC TAP DANH GIA TAC Pham Nguyén Gia An 49  |Khoa K& toan 31231020068

508 DONG DEN DONG LUC VA THANH TiCH HOC TAP CUA SINH VIEN TAI THANH PHO HO CHI Nguyén Xuan Minh Phong 49  [Khoa Kinh doanh quéc té - Marketing 31231020185

MINH Lwu Dinh Mai Phuong 49 Khoa Cong nghé thong tin kinh doanh 31231026055

Poan Nguyén Hanh Nhi 48 |Khoa Kinh doanh quéc té - Marketing 31221025589

Antecedents of Purchase Intention Towards Fashion With Traceability: Unpacking The Role . Nguyfn LeMNgoAc Kh:amh 48 Khoa K!nh doanh quc:c t‘i . Market!ng 31221025820

509 of Social Comparison. Ha Quang An Nguy?n H6 Nhat Minh 48 Khoa Kinh doanh quc{c tg - Marketing 31221022806

Nguyéen Thj Ha Tién 48 Khoa Kinh doanh quoc té - Marketing 31221025688

Hoang Thi Thao Trang 48 |Khoa Kinh doanh quéc té - Marketing 31221025766

The Impact of Compulsive Al Chatbot Usage on Innovative Behavior Among University Lu’dnﬁg TthHoalAFIm - 48 Khoa Qua,m tr% 31221023375

510 Students in Ho Chi Minh City: The Mediating Role of Creative Self-Efficacy and the Tran Ha Quyén N%uyen Hong Yén Nhi 48 Khoa Qufm tr‘! 31221024039

Moderating Role of Organizational Al Readiness Tian Tlrung Tryc 49 Khoa Nge}n ha.ng 31231021013

H6 Chi Cwong 48 Khoa Quan trj 31221024990

511 Lan truyén cdm xuc trong thj trudng Vang va cac kim loai quy Tran Thi Tudn Anh Huynh Th! Ng’an Tz{m 48 |Khoa Toajn - Thcjng k‘f 31221026736

Lwong Ba Khanh Trinh 48 Khoa Toan - Thong ké 31221023520

THE STRUCTURAL RELATIONSHIP BETWEEN SELF-EFFICACY, DIGITAL LITERACY, LEARNING Nguyén Quynh Hwong 48 Khoa Kinh doanh qudc té - Marketing 31221026900

512 STRATEGIES, AND CORE COMPETENCIES AMONG ACCOUNTING STUDENTS IN HO CHI MINH Phan Thuy Linh 48 Khoa Quan tri 31221025146

CITY Lé Thi Thu Hoa 48 Khoa Cong nghé thong tin kinh doanh 31221026582

Pao Khanh Van 48  |Khoa Kinh doanh qudc té - Marketing 31221022437

513 | ¢ [NGHIEN CUU ANH HUGNG COA CHU NGHTA YEU NUGC DEN ¥ DINH VA HANH VI MUA MY % Guang L 5 Khos Kinh doarh e 16 Mrleting Sissi0se%e
PHAM XUAT XU VIET NAM CUA THE HE Z — = - - — -

Bui Nguyén Thao Phuong 48 Khoa Kinh doanh quéc té - Marketing 31221022419

Trinh Ha Van Anh 48  |Khoa Kinh doanh qudc té - Marketing 31221022400

Nham Huynh Nhu ¥ 49 Khoa Toan - Théng ké 31231020360

NGHIEN CU'U CAC YEU TO ANH HUGNG DEN Y DINH SU DUNG PNG DUNG HOQC TAP TRA Nguy&n Hitu Anh Séng 49  |Khoa Toan - Théng ké 31231024711
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PHI CUA SINH VIEN UEH Nguy&n Minh Hoang 49 Khoa Toan - Théng ké 31231024613
Nguyén Néng Thuy Linh 49 Khoa Todn - Théng ké 31231025413
HOW CAN GREEN SERVANT LEADERSHIP FOSTER UEH STUDENTS’ PRO-ENVIRONMENTAL
515 BEHAVIOR? EXPLORING THE MEDIATING ROLES OF GREEN ENGAGEMENT AND TRUST IN Dinh Ngoc Ha 48 Khoa Quan tri 31221023293
THE TUNA ERA.
Nguyén Lé Ngoc Bich 48 |Vién Pao tao qudc té 31221021918
c16 THE IMPACT OF MESSAGE CREDIBILITY ON SUSTAINABLE CONSUMER BEHAVIOR: THE L5 Anh B \T/?:Ai'ic:h':cgj;’y 2: x:z: ggz :Z :EZE :2 iggggﬁi
MEDIATING ROLE OF ELEVATION IN SECONDHAND FASHION CONSUMPTION = > " — —— ~
Nguyén Nhat Thao Nhi 48 Vién dao tao qudc té 31221024046
Nguyén Phi Nhung 48  |Vién dao tao quéc té 31221023354
Lé Anh Khoa 48 Khoa Tai chinh 31221025934
517 T4c dong cua tinh d\é t6nlthu‘ong clia bién d6i khi hdu dén chat lwgng kiém toan noi bo: gggr}:::r;anrﬂ j: E:g: I:; z:::: zii;igi;igi
Phan tich vai trd diéu tiét tir don bay tai chinh, tinh déc 1ap cia HPQT va Dai dich COVID19 = - — ——
Nguyén Hoang Thién 48 Khoa Kinh té 31221025941
Téng Thanh Phat 48 Khoa Tai chinh 31221022320
Nguyén Thuy Linh 49 Khoa Toan - Théng ké 31231021249
Phong cach ngdn ngit khéng trang trong clia chatbot: Y&u t& thuc day y dinh st dung o Dinh Lﬂguyep Tu’qng Vy 49 |Khoa T?! ch|’nh 31231021247
518 e e . . NN Ha Van Son Nguyen Quoc Dai 49 Khoa Tai chinh 31231021700
chatbot trong thuong mai dién tl cua sinh vién trén dia ban TPHCM - — ——
Mai Ngoc Anh 49 Khoa Tai chinh 31231021621
Nguyén Xuan Phuong 49 Khoa Quan tri 31231021308
Hoang Trong Huynh Khanh Huyén 49  |Khoa K& todn 31231025987
A STUDY ON THE FACTORS AFFECTING THE GRADUATE EMPLOYMENT OPPORTUNITY OF Tran Thi Phuong Anh 49 |Khoa K€ todn 31231021988
519 Nguyén Ngoc Truc Ly 49 Khoa Ké toan 31231024481
UEH STUDENTS — ——
Nguyén Bao Ngoc 49 Khoa Ké todn 31231025095
Lé Gia Thuan 49 Khoa K& toan 31231022677
520 REVISIT THE RELATIONSHIP BETWEEN INCOME DIVERSIFICATION AND BANK STABILITY: Nguyén Tri Minh z:s::: :':j;:gh'::hwc j; E:Z: i:: z:::: z ﬁﬁgiéii :
DOES DIGITAL TRANSFORMATION MATTERS? = - -
Vi Nguyén Khanh Linh 47 Khoa Tai chinh 31211020701
Nguyén Thao Lan Anh 49  |Khoa Kinh doanh quéc té - Marketing 31231024073
NGHIEN U ANH HUGNG CUA VIEC LONG GHEP GIA TR] VAN HOA VAO CHIEN LUQC Nguy&n Thanh Uyén 49  |Khoa Kinh doanh quéc té - Marketing 31231025151
521 MARKETING DEN Y THU'C SINH VIEN TRONG VIEC GIT GIN VAN HOA COT LOI VIET NAM TAI | Nguy&n Hué Minh  [Nguy&n Thi Thanh Thao 49  [Khoa Kinh doanh quéc té - Marketing 31231025309
TP.HCM Nguyén Nhan Anh Thu 49  |Khoa Kinh doanh quéc té - Marketing 31231024196
Ngb Gia Tué 49  |Khoa Kinh doanh quéc té - Marketing 31231022596
Pham Thanh Bao Thi 48 Khoa K& toan 31221024100
. NAVIGATING ORGANIZATIONAL EFFECTIVENESS THROUGH AN INTEGRATED MODEL OF A oharm T Lam Ezzzz: ?ﬁ;’ag :flzz;én 32 E:g: i: :Z:: 2328222;3
LEARNING CULTURE, KNOWLEDGE SHARING AND EMPLOYEE’S COMPETENCY ) >
Duwong Van Anh 48 Khoa Ké toan 312210251280
Nguyén H6 Diém Quynh 48 |Khoa K& toan 31221023373
Bui Minh Duyén 49  [Khoa Kinh doanh qudc té - Marketing 31231026659
523 | . |CONSUMERS' FRAUDULENT RETURN PROCLIVITY AND AI ADOPTION: THE MODERATING | o0 o oo BE e 15 KhonKinh doanh en6e1E Norkatin 331036503
ROLE OF TECHNOLOGY FAMILIARITY ) — - — -
Lé Hoang Khdnh Linh 49 Khoa Kinh doanh qudc té - Marketing 31231023893
Mai Thij Diéu Linh 49 Khoa Kinh doanh qudc té - Marketing 31231027707
Dwong Minh Nguyét 49  |Khoa Kinh doanh quéc t& - Marketing 31231027404




- TAC DONG CUA TAY XANH DEN LONG TRUNG THANH V&I THUONG HIEU CUA NGUOI TIEU D6 Thuy Hién 49  |Khoa Kinh doanh qudc té - Marketing 31231026134
DUNG TRONG NGANH HANG THOI TRANG Vii Thi Thanh Thao 49 Khoa Kinh doanh quéc té - Marketing 31231024855
Dang Khanh Duyén 49 Khoa Tai chinh 31231023521
FROM GREEN PERCEPTION TO ACTION UNVEILING THE FACTORS SHAPING CONSUMER *L):° I?fgcv':'“:g - 2: E:c’a g”?” :r? zgggiggg
525 INTENTIONS AND BEHAVIORS IN SUSTAINABLE FASHION WITH THE MODERATING EFFECT Cao QuécViet = u ;e”Thf’"M~';\l - Kh°a Q”?" tr? Do loosans
OF ENVIRONMENTAL AWARENESS guy=n i Vly Pgoc 0a Muan
Nguyén Thao Anh Thu 48 Khoa Quan trj 31221021770
Nguyén Vin Trong 48  |Khoa Luat 31221022496
. EXPLORING EXCISE TAX ON SUGAR — SWEETENED BEVERAGES WORLDWIDE: ADISCUSSION | \éo:fm 'E\)l”"gx — j: E:"a t“"i‘: iiiigi;gi
AND ENHANCING EXCISE TAX FOR VIETNAM g buy - \mehiem Teuyen Tgoc An 0d “ud
Nguyeéen Tri Anh Quan 48 Khoa Luat 31221022422
Lé Thanh Dat 48 Khoa Luat 31221025452
Nguyén Thi Ngoc Phuong 47 Khoa K€ toan 31211024503
ANH HUGNG CUA CAC THUOC TINH UY BAN KIEM TOAN DEN CHAT LUQONG CONG BO Ha Mai Phurong Uyén 47  |Khoa K& toan 31211022178
527 THONG TIN VE TRACH NHIEM XA HOI TAI CAC CONG TY NIEM YET TREN SAN CHUNG Pinh Ngoc Tu Pao Tan Luc 47  |Khoa K& toan 31211025319
KHOAN VIET NAM Huynh L& Phuong Thao 47  |Khoa K& toan 31211023681
Lé Cap Bong Uyén 47  |Khoa K& toén 31211024395
Nguyén Anh Quan 49 Khoa K& toan 31231020978
o8 TAC DONG CUA CHI S8 ESG LEN HIEU SUAT TAI CHINH CUA CAC DOANH NGHIEP THUOC T3 Trune Kien g?“ye': Binh AV”A = 22 E:‘)a if Eo"’,‘" ;ﬁ;ig?g;
LINH VU'C BAT DONG SAN DUQC NIEM YET TREN SAN CHUNG KHOAN HOSE & ang Teuy=n van 7 0a B¢ foan
Lé Ngoc Tuwong Vy 49 Khoa Ké toan 31231020537
Cu Hoang Anh Thu 49 Khoa K& toan 31231026000
529 INVESTIGATING CAMPUS SUSTAINABILITY DRIVERS FOR THE APPLICATION OF GREEN SKILLS Hoanz Trom zg‘f":" :‘:":.g Ngan Giang j: E:‘)a $'ﬁh:,e - iﬁigiizg
AMONG STUDENTS IN HO CHI MINH CITY UNIVERSITIES g lrong g0 anh = o8 archn
Phan Birc Thang 48 Khoa Kinh té 31221025190
CHECKOUT IN THE DIGITAL AGE - EXPLORING THE DETERMINANTS OF INTENTION TO USE Trinh Huynh Quan BUi Gia Hung 48  |Khoa Kinh doanh quéc té - Marketing 31221025893
530 SELF-CHECKOUT SYSTEMS AND WORD-OF-MOUTH IN RETAIL CHAINS: INSIGHTS FROM THE : anh € [Va xuan HBng Minh 48  |Khoa Kinh doanh quéc té - Marketing 31221021128
VIETNAMESE RETAIL MARKET Cao Nguy&n M§ Duyén 48  |Khoa Kinh doanh quéc té - Marketing 31221022099
L ) . . . ) Bui L& Phwong Anh 48  |Vién D3o tao qudc té 31221025791
Al technology application and students’ behaviour: In exploring the impact on academic o — - — — ~—
531 . L Pham Thi Bich Ngoc |Kiéu Minh Théng 48 |Vién bao tao quoc té 31221023127
performance at higher education in Vietnam — — —
Pham Thi Minh Thu 48 Vién Dao tao quoc té 31221025891
Nguyén Trinh Lan Phuong 49 Khoa K& toan 31231021020
R, , . . . e Nguy&n Thi Khanh Uyé 49  |Khoa K& toa 31231023061
Nghién ctru vé cdc yéu to anh hudng dén sy lra chon dung nganh nghé cda sinh vién khoa guyc:n I a’m Uyeén od ?, oa’n
532 M . ) . Nguyén Thi Khanh Ngoc 49 Khoa Ké toan 31231027666
Ké toan ctia Pai hoc Kinh Té TPHCM - —
Phan Anh Pha 49 Khoa Ké toan 31231022750
Tran Nguyén Anh Quan 49  [Khoa Ké toén 31231022312
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